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Inside dwho are you and why should
someone hire you

Outside - how to land a job o strategies
and tactics
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Internal Branding o Who are you?

The dreaded guestion at any job interview:

'S0, tell us something about
yourself."
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Internal Branding o Who are you?

1.) Name, where you are from
2.) Definition of expertise and number of years
3.) Short chronology showing the progression of your career

4.) Key accomplishments/results with emphasis on your most recent position
the position that best defines your skills)

5.) In addition to your expertise what other skills do you possess that are
valuable? (Management, budgets, analysis, sales, marketing, customer servic

6.) Soft skills (hardvorking, able to juggle and manage under stress, friendly,
team-driven)

7.) College degree? Sports? What do you like to do with youtifres?
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Internal branding o Who are you?

In any branding exercise, one of the main goals$as
createdifferentiators that attract attention and sway perceptions
In your brand's favor.

The same theory holds true for job seekers.

While it Is true that the basic criteria for a recruiter is to make
sure that the candidate possesses the key skills and expertise
required for the job, there are differentiators that can work in a
candidate's favor to get their resumes to the top of the pile,
secure an interview and ultimately a leg up in getting the job
offer.
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Internal branding o Who are you?

You are a professional with distinct skills
You have specific differentiators

You have levels of talent and expertise that employers want
and need

You have experience, maturity and understand various
Industries and job sectors

You have primary skills and secondary skills

WHO ARE YOU?
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Internal branding o Who are you?

EXPERIENCE AND SKILl&ads to

FOCUSleads to

DEFINTIONIeads to

UNDERSTANDING@Gads to

AUTHENTICITYleads to J O B
DIFFERENTIATIONeads to

WISDOMeads to

CONFIDENCEHeads to

PERSONAL BRANI2ads to
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Internal branding o Who are you?

In any branding exercise, one of the main goals$as
createdifferentiators that attract attention and sway perceptions
In your brand's favor.

The same theory holds true for job seekers. While it is true that
the basic criteria for a recruiter is to make sure that the candidate
possesses the key skills and expertise required for the job, there
are differentiators that can work in a candidate's favor to get their
resumes to the top of the pile, secure an interview and ultimately
a leg up in getting the job offer.
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Internal branding o Who are you?

ACreating a promise about the product

ACan the product live up to the brand
promise In substantive ways?

AWhat about the brand offers value?

AWhat about the brand speaks to its
differentiators?



The Jobs Skills Audit

Sit down with a piece of paper and build a working, but flexible
list of every skill you believe you possesthings that you have
accomplished or are responsible for at your current or previous
jobs.

List major skills, but don't neglect incremental skills that were
required to successfully do your jobAt this point, don't rank the
skills, just do a brainstorm and ask yourself what skills were
required in your current and previous positions. Perhaps you hav
skills that you haven't had to utilize in a while; however, you still
have those skills.
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Before

Resultsoriented marketing communications professional focused
on targeted, creative, integrated marketing strategies that
enhance brand and generate revenue.
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After

| am an accomplished Marketing and Communications Execudiitb over ten years experience
creating and implementing B2B and B2C marketing communications campaigns and programs. |
possess proven project and campaign management skills focused on targeted, creative, integrate
marketing strategies that enhance brand and generate revenu®@ Y NB O23Jy Al SR T2
analytical problensolving, decision making and follawK N2 dzZ3 K Ol LJ 0 Af A GA Sac
assessments of issues with well thought out recommendations and an ability to translate complex
information into understandable formats and concise terms.

Areas of expertise include:

Business Marketing Web and Multimedia content Investor relations
Marketing Analytics Special Event Management Project Management
Effective copywriting Public Relations Budget/Cost Control
Vendor Management Collateral Development Social Media
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AFTER SIX MONTHS of SENDING OUY RESIMES WITHoUT ANY

RESULTS, CRARLIE TRIEP A MoRE CREATIVE APPROACH,,
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Secrets of the Corporate Recruiters

wS ONHzA 1 SNJ C! v Q&

U2 KIFd AF O0KS LkRadAy3a alea adabz /¢
U How/when do you talk salary?

U{ K2dzf R L (0dzNY R2¢6y Yy AYUSNIASG A
U Do you use LinkedIn?

U How do | get my name in front of a recruiter?

U Should | take a contract to start?
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Secrets of the Corporate Recruiters

Myths

U Posted jobs are real positions ready for immediate hire

U Job descriptions reflect the actual position

U Salary range is established before the recruiting process starts

U, 2dz R2y Qi ySSR (2 YI 1S @&2dzNJ NB A& dzy €
G{ G0F NOAY3 | SYGSyOS AY |y AYyidSNIA

GUwSONHzA 0 SNE R2Yy Q 1y26 o6KIG GKSé& [I1
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People Search

The 3step people search:

1. Identify the top five companies that you would like to
work for.

2. Use search engines to track employees that currently
work there.

3. Connect with the person directly.



Web 1.0

AOneway communication
APretty postcards

Ad 6 NP K dxiNeR

A Internet is just another channel

Ad /| 2 NLE ING b B¢



Web 2.0 8POP QUIZ!

1.) Do youead blogs? Which ones?

2)Do you have personal blog? What's it about?

3)Do youwparticipate in at least one social network? Which one?
4)Have you eveuploaded a video online? What did you use to do it?
5)What's yourfavorite search engine. Why?

6)Have you ever used amline classified service like craigslist?
7)Besides making phone calleow else do you use your mobile phone?
8)Have you everegistered a domain name?

09)Do you use teed reader of some sort? Which one? Why?
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Five Ways to use Social Media to Search for a Job

People Search
Market your expertise through Blogs

Be proactive on

Capitalizeon  Linked G



Social Media

Twitter is a free social networking and miebbogging service, that allows its users to
send and read other users' updates (otherwise knowhnats), which are texbased
posts of up to 140 characters in length. Twitter is completely free of charge, and
advertisingfree as well. Once you've signed up to the service you can sign up as a
'follower" of an individual or organization, and receive those short messages, which ar
called 'tweets'.



Capitalize on Linked[LJ.

Recruiters are starting to use LinkedIn as the main place for sourcing candidates beca
AGQa FTNBS IyR UKS G2L) LINPFSaaAzylfa I N
0Sai 2F GKSANI FLoAftAdGe yR FlLAE G2 O2YL
O2YLX SiS d¢

Just like any other search engine recruiters are using, keywords are extremely importa
You want to fill out your entire profile, just like you would a resume and ensure that the
adzYYII NBE aSOGA2Yy Aa O2YLX SGSo | 2dzQf £ | ¢
& dzLISNIDA 82 NJ 2 NJ F NR SHyRSE (g Kinz20 K- goAlt K dzYIoAaD SdzL
search for you.



The art of managing your career

Network, network, network!!! Get out from behind your desk.
Join a professional association, volunteer and participate in your
iIndustry and your community.

lfgFéa LINRPY2GS é2dzNJ adz0OO0OS&aasSa
modesty when your hard work has created something
noteworthy.

YSSLI I NB3IdzZ I NI & dzLJRI 0 SR WOl N
ALWAYS keep your resume and portfolio updated
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The Interview

Openended questions (keep in mind the selection criteria and
your strengths)

Closed questions Asked when the interviewer wants specific
iInformation, often factual or technical in nature, these guestions
Oy FTNBIljdzsSSyiate 06S YyasSNBR g A
Hypothetical question® K| 0 ¢2dz R @2dz R2 X«
Leading questionst KS | ya8SNJ aSSya f 23A

Multi-barreled- two or more questions linked to the same topic

Is there anything you would like to add?
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Where are the jobs?

Corporate (Industry, medium and small)

Not for Profit (Charity, Arts, Foundation, Advocacy, Associations)
Government (Federal, state, local, regional, special district)
Education (Secondary, higher education)

Entrepreneurship
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Where do you find the jobs?

ARead the newspapers every day (ALL sections)
MResearch, Research, Research

ANetwork, Network, Network

A/olunteer for a favorite non  -profit or charity
Aviake connections dwho do you know?

Ask for informational interviews

Read the Denver Busi ness Journal s
more than 1500 businesses in Denver.

AGo to www.priobslistcom and under O6hel pful |
Looking for a Job: 50 Tips from Denver Professionals
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http://www.prjobslist.com/

WWW.ANDREWHUDSONSJOBSLIST.COM

The most comprehensive {isting of

PR/Marketing/Advertising jobs
In the Rocky Mountain region

Features
NO FEE
Updated weekly
Job Seeker Profiles
Automated Subscription
Automated Job Submission
Job Seeking Tips
PR Networking Events
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